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flicting desire, and become moulded to the shape of the
common wish: that the rules and signs which express this
common wish constitute for him the standard to which he
must conform; and that these are what we really mean by
morals; which, therefore, are simply the statement of the
public wants issued as the orders of a supenor force to the
individual. His moral sentiments are thus simply an adop-
tion of the public wish; his conscience, an appropriation of
its pleased or displeased mood; his sense of obligation, a
consciousness of a coercion with which it is armed against
him; and his duty, the contents of its expectation from him
Often as this theory has been piesented, I have found it
worked out by no Utilitarian writer so lucidly and precisely
as by James Mill, in his 'Fragment on Mackintosh1;' and
the few comments which I shall make upon it will address
themselves to his exposition of the origin of moral rules, and
the formation of moral character.

The problem, as Mill takes it, is to get a maximum of
useful actions out of the individual agent. A good many
may be expected to come of their own accord, his own
dp sire running on the same line with that of his associates :
about these, therefore, we need not trouble ourselves. But
there is a large number besides which he has not sufficient
inducement in himself to put forth \ and some contrivance
must be set up for the purpose of extorting these from him.
The device which we have hit upon for this end is to Praise
the actions which we like, and Blame those which we dislike,
or, in extreme cases, to reward the one, and punish the
other; and the particular variety of like and dislike which
thus declares itself is called approval and disapproval. All
these are, therefore, an artificial mechanism of influence
invented, as a bribe or threat, to stir a will which would
otherwise fail us: as Mill says, * The production of acts of
the useful sort, the prevention of acts of contrary sort/
constitute 'the whole business of the moral sentimentsV

1  See especially pp. 246-253.

2  Fiagment on Mackintosh, p.
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